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TRAVELCLICKinteractive INTRODUCES THE “TCI OPTIMIZER”

TO SIMPLIFY KEYWORD MANAGEMENT BIDDING ON SEARCH ENGINES

Houston, TX (AUGUST 18, 2003) — In the travel marketplace where a website’s ability to place high on search engines dramatically impacts online revenue, TravelCLICKinteractive LLC introduces the TCI Optimizer, a state-of-the-art search engine marketing optimization technology which simplifies the process of keyword bidding and enables effortless tracking via both roomnights and revenue.

Forrester Research points out that 50% of the online adult population use search engines to search for and book travel online.  Moreover, Consumer WebWatch notes that “sponsored listings” generate more than 40% of first page search clicks.  According to Richard Chambers, President, TravelCLICKinteractive, “The technology provided by the TCI Optimizer is a dramatic development in search engine marketing because the entire process is now automated.”  Mr. Chambers adds that TravelCLICKinteractive has been beta testing the TCI Optimizer with the Homestead Village brand and also the Westin St. Francis hotel in San Francisco and in both cases, the online reservations have gone up while the cost-per-click has gone down.

(more)
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John Ciriele of The Blackstone Investment Group, adds that “We’ve used the TCI Optimizer for our websites and it has helped us to more efficiently manage our search marketing budget.  We are now making more efficient spends and getting a greater return on that investment.”

The TCI Optimizer offers the following capabilities:

•
Measure keyword buying in roomnights and revenue.

•
Track and manage 1,500 to 2,000 keywords simultaneously.

•
Automatically update keyword bids to maximize revenue per media investment.

•
An artificially intelligent editor to review your goals and make recommendations.

•
Detailed cost and revenue tracking by search.

•
Revenue per order data to determine target CPO per listing.

•
Automatic CPC bid adjustment if the actual CPO is greater than the target

•
Interface with Google, Overture, Espotting, Sprinks, FindWhat, Looksmart, and Inktomi

•
Available for Consumer Destinations in the USA and Europe on Google, Yahoo, MSN, AOL, Terra Lycos, and Alta Vista

Users of the TCI Optimizer will be able to enter data to delineate the maximum dollar value per key word and it will automatically update the bids on corresponding search engines.  The TCI Optimizer also allows users to determine how much pay-per-click search marketing costs per reservation.  Current data recorded during the beta testing phase has shown that this product increases conversion ratios for online bookings between 5 and 10%.

About TravelCLICKinteractive
TravelCLICKinteractive, a subsidiary of TravelCLICK, Inc., was formed in January, 2003 to provide services to hotels for increasing business into their own Web sites.  The company offers full-service solutions to local hotels, hotel brands, and hotel management companies that include web strategy development, web site design, search engine optimization, search marketing, online marketing programs, and advanced reservations functionality.  Headquartered in Houston, TravelCLICKinteractive already works with over 300 hotels around the world on increasing their net revenue from direct distribution to customers.

LUX-ITALIA, INC.

A Luxury Collection For Your Life’s Journey

NEW YORK, NY (October 10, 2002) — Life is a long and wonderful journey and a new luxury brand is being launched with the goal of helping people feel more comfortable and secure on that journey — especially in these often uncertain times.  This evening, Lux-Italia, Inc. makes its debut, changing the way the world thinks about comfort, luxury, and sensuality.

Lux-Italia, Inc. was created by Mary McCarthy and Enrico Battisti, two long-time friends whose spirituality and love for Italy have brought them on this path toward an exciting new business venture.  Lux-Italia, Inc. is the exclusive purveyor of Federico Cashmere by Federico Brambilla, a prominent couture designer and producer from Milan.  The company dates back to 1913.

Federico Cashmere creates harmony among the basic human desires for warmth, sensuality, and comfort.  Humans are innate hedonists — they want to wrap themselves in pleasure and the incredibly sensual cashmere collection of Federico Cashmere satisfies those needs.

The Federico Cashmere collection features three different lines:  haute cashmere couture which is the core product of Lux-Italia, Inc.; prêt á porter, and cashmere home furnishings.  Signature elements include cashmere slippers, wraps, eye masks, sweaters, coats, travel blankets, pillows, and more.  Each lifestyle element is custom-designed and hand-made and takes approximately 30 days to create.

Lux-Italia, Inc. will market the Federico Cashmere collection through its soon-to-be-opened showroom as well as a website.  A percentage of the proceeds from this evening’s launch will be donated to the New York State World Trade Center Relief Fund.

For additional information, contact Lux-Italia, Inc. at 212-861-2855 or via e-mail at info@luxitaliany.com.
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Apparently Goldilocks Never Stayed With The Garrett Hotel Group

Which Offers Fairy-Tale Bedding That You Can Buy For Your Own Home

If, like Goldilocks, you have been searching for a bed that is “just right,” may we suggest a visit to one of the properties managed by the Garrett Hotel Group:  The Point, Lake Placid Lodge, The Willcox, and The Inn of Five Graces.

According to Sueayn Wood, Director, Retail Operations, “Bedding is a very important part of the hotel experience within our organization.  We believe that our guests deserve to enjoy every minute of their time with us, and sleeping often takes up a large portion of each day of their stay.”  As a result, the Garrett Hotel Group set out to design a bed that would be a dream come true in terms of comfort, softness, and warmth.

After much testing, the Garrett Hotel Group installed their new mattresses in (name of property) and they are fit for a princess or a prince!  The mattress is extra deep, comprised of European memory foam encased in a deeply padded matlesse quilted cover — and don’t worry, there is not a pea in sight!

The mattress sits on a high profile, all wood foundation that gives the body a better relationship to the mattress.  But our tale does not end here!  The Garrett Hotel Group has completely reconstructed the essence of the featherbed and will soon debut a new featherbed that offers improved loft, resilience, and durability —its composition, however, is a closely held secret!  

The mattress and featherbed are then enrobed in 212-count Egyptian and Belgian cotton sheets hand-sewn in Belgium.  “We feel that the actual feel of these linens is very important since our guests’ bodies will be in direct contact with our sheets,” adds Ms. Wood.  And unlike many hotels that use flat sheets only, the Garrett Hotel Group properties use fitted sheets that maintain a better fit with less chance of bunching.  Guests are also offered several choices of pillows, and most beds are made up with soft, medium, and firm feather/down pillows (poly filled pillows are available in the guest room closet for those who may be allergic to down).  Finally, a wonderful Egyptian cotton, natural-colored blanket which feels like a cloud completes the experience.  

And what has been the reaction to these beds?  “We already sold over 60 of these mattresses at the start of our season,” notes Ms. Wood. The featherbeds are priced at $500 each.  The mattress and boxspring prices vary depending upon the size and configuration and range from $2,500 to $4,000.  She adds that the company is offering professional cleaning services for the featherbeds at GHG’s own laundry facilities and guests will be able to send their featherbeds to the facilities to be cleaned and returned for a nominal charge. 

And when you consider that the average person spends approximately 23 years of their life sleeping, it is no wonder that guests want to bring home the style of bed they enjoyed on their fairy-tale getaway at these incredible hotels….

A New Orleans Conference Center With Style And Substance

For Groups Doing Business At International House and Loft 523 

Just like New Orleans' infamous "Go Cups" that let you port your libation of choice wherever you roam, International House and Loft 523 let you port your technology of choice so your energy is spent on far more productive outlets than searching for that pesky one on the floor!

Both boutique hotel properties are the only wireless hotels in New Orleans enabling guests to not only roam throughout the hotels and stay connected, but to walk down the street to the hotels' shared Conference Center and remain connected as well.  Talk about hotels with style AND substance!

And if you don't happen to be among the wireless community yet, the hotels will loan a CD at no charge to make your laptop wireless and give you the freedom to get up and go!  How beneficial is that for small meeting planners and attendees who need to sign on and check email or show off websites without having to be tied down to an outlet?

“Personal service and attention to detail are what International House and Loft 523 are all about,” notes Ben Favret, National Marketing Manager, Enzon Pharmaceuticals.  “The addition of Wireless Internet at International House has made our meetings easier, more convenient, and set a new standard for service.”

But all brains and no beauty would make any Conference Center quite hum drum.  Occupying a beautiful 100-year-old building — formerly The Medine Music Center, New Orleans’ preeminent music store in its day — the Conference Center boasts one of three remaining cast iron façades in town, which is rated among the city’s most important architectural structures.  Designed by the same team that created the stylish neighboring sister hotels, the new Conference Center unites acclaimed furniture designs with New Orleans’ finest architecture, remarkable wireless networking and refined Italian lighting systems.  There is no question this is a business meeting space like no other and has raised the bar for all others to meet.

The Conference Center features cableless internet access at 3 mg speed with an internal network running at 110 mg.  The most contemporary audiovisual equipment is also available to complement tech-savvy presenters.  The center has two conference rooms, one with 2,000 square feet with seating for 100, and the other 2,480 square feet seating 100 theater-style. Vecta’s award-winning “Ballet” tables and Steelcase’s distinctive rolling “Sweeper” chairs provide stylish comfort and functionality in the meeting spaces.  All lighting sources are on dimmer switches.  The third floor contains multiple break-out rooms and a unique skylit atrium space which has been quite popular for more relaxed meetings.  It is named "Idea" for its soaring space and the creativity it fosters.  There is also a partial kitchen for a full range of catering services.

But back to style…designers have installed Catellani & Smith’s Fil de Fer chandeliers — award-winning aluminum wire spheres internally lit with a constellation of elegant white lights which glow in the second story windows.  The lobby is graced by a 10’ x 10’ oil painting by local artist David Harouri.  Benches in the elevator lobby crafted from cypress beams salvaged from the original building are lit by Italianaluce’s “Nemo” standing lamps, and offer attendees internet access at rocket speed via Apple’s high-tech work of art — the Titanium G4 Powerbook laptop.  Floors are carpeted in a graphic checkerboard pattern. The elegant space also has high ceilings, exposed beams and towering windows.  

Just across the street, International House offers conference facilities, including a 1,500 square foot room that can be divided in two with soundproof air-walls.  It also has two smaller boardrooms, one with a beautiful custom-built wooden table seating eight people, the other accommodating up to 15.

How refreshing to find a conference center that appeals to the sophisticated side of business, accommodates the most technically demanding requirements, and achieves everyone’s desire for aesthetics.  No surprise it was conceived by the team that brought you International House and Loft 523 — acclaimed boutique hotels unique in New Orleans and in the world. 

LAKE PLACID LODGE

The Adirondack Style:

Furnishings From Nature
When it came time to furnish the Great Camps of the Adirondacks, it quickly became evident that dainty antiques and delicate fabrics looked simply inappropriate within the bold and rugged lines of buildings fabricated from trees, bark, uncut stone, and moss. The "back to nature" approach which had lured these wilderness tourists soon influenced their sense of design, inspiring them to seek furnishings which also incorporated native materials from the surrounding area. Rustic, natural, rugged, and earthy characterized the distinctive shape and feel of this new trend in decor which, by 1910, was nationally recognized as "Adirondack" style.

In its most basic form, one might characterize Adirondack as "stick and twig furniture" created from materials found in the woods by caretakers, guides, and a few talented craftsmen. After all, what else had they to do during the long, cold winters? But with New York society flocking to the region in record numbers, these local artisans simply couldn't keep up with demand, and frankly, much of the furniture was too crude and uncomfortable and quickly dispatched to the porch or lawn. Production quality furniture which had a certain rusticity yet also offered stability and comfort soon became en vogue. Wicker, hickory chairs, Mission Style furniture, log and planed wood built-ins, and even recycled and refinished shipping crates all worked well and became quite popular.

Yet as much as Adirondack furniture seems unsophisticated and simplistic, it does possess distinctive stylized elements. Mr. Ralph Kyloe ED.D, the premier authority on rustic furniture and author of Adirondack Furniture and the Rustic Tradition, categorizes it as follows: stick furniture, root and burl, mosaic twig, applied bark, peeled pole and branch, Black Forest, and bentwood.

Stick furniture: built from sticks specifically selected for the functionality of the piece to be constructed and then bound together with nails, wedged, or tied. As a result, some of the early work appears haphazard. Ernest Stowe, Joseph Bryere and Lee Fountain were considered to be the most successful at this type. Yellow birch and cedar are most often used in stick furniture and while hickory is manufactured - it actually flourishes in the rich soil of Indiana - it is still considered under this category.

Root and burl: often characterized as Gothic and medieval because it exploits bizarre and grotesque shapes, these objects create quite intricate, sculptured furniture. Roots from trees and shrubs (yellow birch and maple are most often used) are used as bases for tables and then coated with beeswax, linseed oil, and mineral spirits and polished to bring out their unusual grain pattern.

Mosaic twig: a true testament to folk art, these "bark on twig" creations are made from wood harvested in winter when the bark does not fall off. Twigs are selected for tone and straightness, seasoned for a few months, cut in half, and nailed (bark side up or out) to a template featuring designs reminiscent of a patchwork quilt (stars, hearts, baskets, etc.). Birch, cedar, cherry, red ozier dogwood, and other trees are used to create variation in texture and color.

Applied bark: this technique can be traced back to Indian work on canoes and shelters and consists of a veneer of bark which is applied to a piece of furniture, often creating scenes. Ernest Stowe was considered a master, reversing the bark and contrasting the paper white of birch against the pink hue of its rind to create water, land, and sky. Peeled pole and branch: the most closely associated style with typical "finished" furniture. Pine, spruce, and cedar are used, the bark is peeled away, and the wood is lightly stained and finished. Long straight sections in a standard diameter provide a "loggy" look.

Black Forest: typical pieces are carved with bear and foliage and while named for the Black Forest region of Bavaria, actually come from a family of cabinetmakers in Switzerland (the family continued to produce it until the 1950s; however, due to its resurgence in popularity, "knock-offs" now come from the Far East). A basic animal form was carved from the trunk of the tree (primarily Linden wood, yet walnut was used as well) and left to dry for months before the detail was carved in.

Bentwood: the free-flowing weaving of branches where the tension of the weave holds the piece together. This technique is completely different than Michael Thonet's "Bentwood" which is steam-bent furniture. Much of Adirondack-style Bentwood is fabricated of willow and hickory with carved designs made by a penknife.

Mission Style: with a connection to the Spanish missions of the west and the fact that most was machined, Mission Style was popular because of its simplicity and emphasis on function, raw beauty, and craftsmanship. Gustav Stickley popularized this "Arts and Crafts" movement here and his furniture was quite unique in that it was made of quartersawn white oak and then toned using the effect of natural ammonia fumes (which is traced to the ammonia fumes from animals colorizing barn beams). He built "fuming rooms" with troughs of ammonia solution, which would alter the color of the furniture.

But no discussion of Adirondack style would be complete without what is undoubtedly the most popular piece of Adirondack furniture in America: the Adirondack chair. Described by Ann Stillman O'Leary in her book Adirondack Style as "the consummate thrones of summer," the first chair of this genre was designed by Thomas Lee in 1903 for his home in Westport, New York. Solid slabs of pine were nailed together for the seat and back at a very comforting angle, and then four-inch wide arms were added as the perfect spot to rest a cooling beverage or novel. Lee talked an out of work carpenter friend, Harry Bunnell, into manufacturing a few of these, Bunnell applied for the patent, and the angular, classic, and appealing lines of this chair became a part of American design history.

WATCH TIME GO BY ON NEW YEAR’S EVE AT THE CASABLANCA HOTEL!

A kiss may be just a kiss, but it will have the passion to light up Times Square if it is enjoyed on the rooftop of The Casablanca on New Year’s Eve.  You can reserve a room for you and someone special and have a bird’s-eye view of the festivities to watch time go by in style when you register as a guest for The Casablanca Hotel’s New Year’s Eve Party Package.  

The Party Package consists of a three-night stay in one of New York’s most enchanting boutique hotels, and a New Year’s Eve party highlighted by dinner for two at “Tony’s,” the hotel’s fabulous new restaurant, and an unlimited pass to the restricted Times Square celebration area.  With an open bar, dancing until 3 a.m., noisemakers, hats, and an astounding rooftop view of the Ball Drop celebration, this is sure to be a New Year’s Eve to remember.  

Party Package guests will also receive extra New Year’s amenities.  A special welcoming package of a bottle of champagne, bottled water and Belgian chocolates by Le Belge chocolatiers comprise the special in-room welcoming package.  There is also an open bar on December 30th from 5 – 8 p.m., and the piano music of James Newman, resident pianist of The Casablanca, will be featured both nights.   

All guests of The Casablanca enjoy the following complimentary services: a daily full continental breakfast buffet, gourmet coffees and teas served with gourmet biscuits and cookies available 24 hours a day in Rick’s Café, and champagne, fine wines and cheese served each weekday evening.  Guests also have access to the Internet at Rick’s Cyber Café, an assortment of international newspapers, magazines and books at Rick’s Café, passes to the full-scale fitness center, which includes a swimming pool and sauna, a VCR and video library, turn-down service, and luxurious bathroom amenities by Natural toiletries.  

Rates for The New Year’s Eve Party Package start at $1,500 ($500 per night, three-night stay).  The Casablanca has a limited number of rooms available, and suggests early reservation.  Call (212) 869-1212, outside New York call toll-free 1-888-922-7225.  Reservations can also be made by visiting rooms@casablancahotel.com, then completing and submitting the form.  The form can also be printed and faxed to (212) 391-7585.

