
P2:

Headline: [We want P2 headline to convey photographer’s “passion” and “wonder”; to make proposed visual (?) come alive; and also work with headlines on P3 and last page.  As visual is not fixed, we may want to shuffle these later.]
1. Sharing your passion for photography.

2. Moments like this always lead to more moments like this.  That’s the passion of photography.

3. Sometimes telling a story is as easy as Point-Aim-Shoot.

4. For one person, a memory.  For another, the story of a lifetime.

5. What power does an image hold?  The power to stop time.  That’s the wonder of photography. 

6. People in love with photos are in love with life.

P3:

Headline:

FDi shops move forward with the times to bring the enduring wonders of photography to all.

Subhead:

In photography, some things change, and some things stay the same.  FDi shops embrace new technology while upholding the unchanging principles that make photography enjoyable for everyone.  This commitment to excellence on both fronts will guide FDi shops — and our customers — through the challenges of the digital age and into the future.  
Body Copy:

(Column 1)

Some things change

· Technology

Digital cameras have revolutionized the way we take pictures.  Today, anyone with a digital camera, PC and printer can view, process, and print digital photos in the comfort of their own home.  Even mobile phones can be used to take and send pictures to anyone with an Internet connection.  If photo labs want to stay competitive, they have to respond to these fast-paced developments in photographic technology.

· Purpose

Technology has also changed the way we look at photographs.  In the past we would take pictures to preserve memories of special occasions and key moments in our lives.  Today pictures have become an everyday means of communication.  We attach images to e-mail, display them on web pages, and send them to one another by mobile phone.  Photo labs are being challenged to keep up with people’s changing expectations of photographs — in all media.
(Column 2)

 And some things don’t
· Passion

Photo enthusiasts all share something in common:  we are passionate about the pictures we want to take.  Regardless of the equipment or techniques we use — whether we are SLR devotees, lovers of black and white film, theme-oriented photographers, or just fascinated by image processing on our PCs — we all want to achieve high-quality results and rich expression.  A good photo lab shares and understands that passion.

· Power

Photographs have captured unforgettable moments and touched our lives for as long as cameras have existed.  A single image, whether silver-halide or digital, can hold special meaning for one person; a photo album can tell the story of an entire life.  Photographs have always had — and always will have — the power to change society and even the world.  The mission of photo labs is to communicate this power to as many people as possible.  

Pp 4–5:

Headline:

Embracing change.  Enhancing value. [shorter headline, but longer introductory copy, which has a lot to cover…]
A world leader in photographic technologies for 70 years, Fujifilm has always promoted the enduring value of photos.  In every market, FDi shops have stood at the forefront of our efforts to communicate the endless possibilities and joy of photography.  But times change, bringing with them new challenges — as well as new opportunities.

This FDi Shop Guide [Snappier than “guidebook”?  What is official term for this project?] was created to help FDi shops rise to the challenge of  the digital age; seize emerging opportunities; and provide ever higher levels of quality and value to our customers.  

The Guide is organized into three main sections:  Shop Building, Sales Enhancement, and Professional Development.  We encourage you to use the Guide to strengthen your photo shop in each of these areas today, so as to strategically position your business for continued growth tomorrow.

[Following sections expanded somewhat to fill very sparse layout.]

· Shop Building

First and foremost, the success of a store relies on attracting customers.  Providing quality service is top priority once a customer actually enters your establishment, but this means that FDi shops must first be designed so that customers will want to walk in.  The shop itself should be welcoming and attractive; it should be an enjoyable place that puts customers at ease, and stands out from other stores.  Re-examining how and why customers visit your store can help you pinpoint appropriate measures for building an appealing, high-traffic environment.

For more information, see Shop Building.

· Sales Enhancement

For photo shops, one of the greatest challenges of the digital age is that many customers now have the capability to manipulate, process, and print images at home.  It is therefore essential that FDi shops enhance in-store customer service by offering additional value unavailable elsewhere — like superior print quality and specialized knowledge.  Understanding your store’s strengths and your customers’ needs can help you determine which values to emphasize in your sales process in order to ensure repeat business.

For more information, see Sales Enhancement.

· Professional Development

Specialized knowledge of photography and the technology built on that knowledge are the core competencies of the photo shop.  Fujifilm is committed to helping FDi shops and staff keep well ahead of the rapid technological progress in digital imaging by continually providing up-to-date support tools, such as this Guide.  By acquiring a solid grasp of the latest technologies and market developments, FDi shops can stay at the leading edge of professional digital imaging services and reinforce their role as the community photo expert.

For more information, see Digital Camera Guide, Frontier  Operation Guide, Color Structure and Image Enhancement, and Quick Reference Guide.

P7:

Headline:  [We want to make this work with images of “lots of people” and also with “wonder” concept in opening pages.  Same comment as P2.  Will take another look and possibly shuffle when visual is finalized.]

1. Memories come in all shapes and sizes.

2. Framed or unframed, digital or analog — the packaging may change, but the memories endure.

3. Flip through an album and discover a lifetime.

4. Revisit the past or leave a reminder for the future.   Photography connects people with time.

5. People.  Memories.  Connections.  Photographs bring us all together.

6. Sharing photos.  Touching memories.  Reaching people.
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