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AT BOO SKATES




kate wear 5 making headway in Ha Mol and you can

thantks Do Wiet Anh for that. Since his return 1o Viet Mam

mote than ten years ago, he's not only introduced Lenin

Parkito tecchoretag rinding cwellers but sl clcthing the

park's partdime residents not in typical DG and Bilkbohg
brands but well, with cows, Tapping into Viet Nam's agricultural
Eackground, Wiet Anh has brandedthis farm animal for hisstores Boo
Shkateshop and Bo Sua—and you can bet thet he's milking # for all that
its wiorth. Born Viethamessa but raised inthe Gzech Republic until age
twenty, this entrepreneur remains dee iy
connected 1o his pest but fransforms
his rocts 1o fit the pressant. Svelte with
features likened to Bruce Lee, Viet Anh
&t 29 exudes & lzid back surs but with 2
determined expression.

Stepping into what could easily hawve
heen an office at Pixar Animetions, I'm
curiousty entertained with 2 miniature
easel alongside figurines from  Chwer
the Hedge and anime characters next
o & oy car with & skateboard perched
on top. My eves fall on 2 yellow Sign
with 2 picture of 2 skateboarder and &
slash through # prohibiting s 2ot with
rebellicuswordsbeneath stating " Proudiy
anncying  pedestrigns since 19727 Y
didnt start skateboarding until my 2t
weat in the Czech Republic” recalls
Wiet Anh. “When my [twin] brcther and |
stared skatebcarding here, we were just
beginners” Being the more gregarious
tivin, Viet anh iz the only ohe present for
the interviesywhile Hung busity manzges
the prinfing factony for the fashion line.
Tggether, they noticed Wiet Nam Beked
the gear wear for skaters granting an
open fiekd for them o stake their claim.

Acollegedropoutiurnedskateboarder
turned franchise cwner, Wiet Anh followed & roed less travelled from
the start. The initizl shop started from his home with sporadic calls
from buyers, "I'd get & call and hawve 1o stop skateboarding toopen up
rmy house for friends who wanted to buy” [zughs Viet Anh reganding
the early dzys in the fashion ki, Moticing that more time was spent
herding customers at home, the twins decided o open up & store.
Drawving from their natichal pride, they chose 2 cow and seftled on
"hoo because in CZech that is the sound & cow makes Landing 2
prime location acroes the Hencl Amsterdam School in the Ba Dinh
District, Boo Skateshop opened in 20071 and sales from that location
helped open four acditicnal stores.

After four years in business and learning the import trade, Viet
Anh rezlized that the compsamy could create its own product, n 2006,

hosting Ha Moi'sfirst annual skatebcarnding competition, he asked his
fzngtimne skater friend to design & tshin for oganizers to wear thus
indirectly Exunching the first apparel for Bo Suz. But it was not until
Juby 2008 that the in-houss kel came to fruition. " wanted Bo Suz
to ke 2 recognizable brand o Viethamese people” says Viet Anh, "It
transates as cow milk—it's & product of 2 cow” Bo Sus s comprised
of twc lxbels) Booznd Milk. Boo uses iconic Wiethamese imsasgesin its
collection such as bunched morning glony 2nd the infamous yellcw
sancizls. Milk, on the cther hand, isan interpretaticn of world trends.

When Viet Ank's not answering
hurmersus  calls o listening  to
Good  Charlotte on his iPod,
he's managing operations  and
discussing new designs for the
compsahy. In between running the
showe in Ha Mo and lsunching the
first Boo Skateshop ih HOMG at
Wincom Center this May, Wiet Anh
rrekes tirme for ohe of his fawcrite
causes, the emironment.

Flznking the wals of both
Bo S5uz and Boo Skateshop are
purchasable  canmvas  bags fo
decreaze the usage of plastic
bags. Promoting his re-use
mission are posteands  picturing
& red pletic beg posed as the
devil 2nd 2 white cames bag as
the opposing angel. In the past,
Boo sponsored 2 competition
for Ecucation for Mature Vietnam
(EMVY, 2 Wietnamese non-profit
sUpporting the conservation of
nature znd the envirchment. Viet
Anh approesched students at Ha
Mofs design school 1o compete
for the top five designs on tshirts
for sale at Bo Suz At the end of
the campaign Bo Suz raised WNDB0 millicn,

Grounded and street smart, Viet Anh placesa b of credit to his
on the job training rather than in academia. Having newer finishing
college but running & successful franchise, Viet Anh states,
"Experience is more valuable, it deals with the real world, The <ld
swetemn in WVietham is ndt complementany o how Viethzm is foday,
Farmilies push children o go to university and study only thecries”
Although, he supportsstudents attending university Wiet Anh tips the
soale oh experience cver thecryany given day. Inan erz of fouch-pad
phones ahd universsl Wik accessibility, Wiet Anh and Hung have put
their stock on cows and are cver the moon a2t their success, B

For more information please visit www bosua.vn and www.

booskateshop com
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