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DIY Hypermedia Publishing: . . ‘rimer

BY ERIC SWENSON
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Your zing: it's the itch you can't scratch, it's the v~ -.

can'tshoot fastenough, it's your morningwood (or p. .- =
It's, it's, its—BLAM!
Al least it is for me. BLAM! is the digital, CC-=:

based hypermedia zine that | publish along i =

partner, Keith Seward. Together, we are Necro E
Amalgamated (NEA), asmall, poor, hypermediz -=: ;-
studio based in Manhattan. Our goal, as should £z - .
is to change the face of the publishing lands:z2: .
infusing new paradigms for reading, writing, ar- :
expression into the cultural fandscape.

Digital: Codedelectronicaily rather than simply - -

Rypermedia: Compuler software that utiliz=: —_ -
media elements (combinations of plain tex: z.. -
video, graphics, animations, efc.) inanon-li-=:- -
fon fo allow for a high degree of inferactivi,

WHY GO DIGITAL?

I'm often asked why we chose to abandon ==~
digital with BLAM!We developed BLAM!as=- - -
publication because we wanted to assault -
many of the viewer/user's senses as poss - =
expression nto the cultural landscape.

Digital: Coded electronically rather than simply -

Rypermedia: Computer software that utilizs: —_
media elements (combinations of plain fex: ..
video, graphics, animations, efc.) inanon-fi-=:- -
ion to allow for a high degree of interactivit.

WHY GO DIGITAL?

I'm often asked why we chose to abandon ~=::
digital with BLAMIWe developed BLAM!as= - --—
publication because we wanted to assault z~:
many of the viewer/user's senses as poss - =
affordable technoloav is available diqital = - - -

sorimarily due to the cur

L  TALZINE?
s of digital zines. The ASGI (or
etotheirtiny, graphic-less size,
=3 over on-line telecommunica-

ss—2 n0n-commercial Internet and the

-lineservices suchas Compuserve,
:LL, etc., but provide only informa-
.ormat. By contrast, the Hypermedia
‘€. © M)Zinesprovidefull hypermedia
yrience. This article focuses on full
i 5 as opposed to mere ASGH zines.

nypermedia route expards =2 - -
aditorial bandwidth avai'at = - - - -;
3, but you pay a price - =z 7 7oz
stofhardware, software = .. -7 0 =7z
rictions. The bare-bo~~s -7 -2 :
.3Youmassive, cheapc . :>7 32,7, -
it limited to prosaic tex: -1 _..

sprimarily due to the cur~ - s:zie of the worig

Jhications infrastr  re. There justisn:

. 1dwidth or hardware c-: :here to handle the

1 Zines, as opposed to mere ASGH zines.
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_t limited to prosaic tex: - ...
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wnications infrastructure. There justisn:

. dwidth or hardware c.: :here to handle the

nof large sound-and-ara: " ‘a-rich files gver the

DADDY, WHAT'S " Y. = i i . PRODUCER
Do?

The DIY hypermedia zine publisher wears a hundred hats.

S/he’s @ movie producer, an.aniinaior, a sound engineer,

'+ director, a photographer, a typographer, an illustra-

tor of a goulash of complexly-structured tech-

~ LJcome one, you have to adapt toa new context

.. ' where fext and fype no longer refer to

" " . a page, but to a symbiosis of freely-

. al signals and convergent para-

‘ 1 publishing could be considered

: .~ ".3hing: the assimilation and dis-

FE .~ 3pzssive, active, and interactive mov-

TIIronete zsigns. Typography, soundtrack,

ER 22 ¢ | subliminal audio-visual em-
beds;: ;. . xkiogether to convey alovely high-
impact media massage—and message.

As a concrete example of what | am talking about, we
constructed a special edition of the Autonomedia Press
version of Th. Metzger's infamous piece “This is Your Final
Warning!" The BLAM! edition is a performative, interac-
tive explosion that consists of the source text, appropriate
and disturbingly-lovely pictorial animations, and a series
of soundtracks, all of which are echoed by shimmering
animated typography and subliminal A/V embeds. The
user can control the pace of a majority of her/is reading
session by clicking an oversized hot spet on the interface
whichtriggers the presentation or re-presentation of pack-
ets of text. )

The performative nature of BLAM! hypermedia ty-
pography sometimes makes text seem like a form of
sound bite. The difference, though, is that these text bites
retain their integrity and smoothly assimilate into a cohe-
sive, elegant representation of the author's already brilliant
text! Readability is integral to the success of these
performative text bites; the average size for BLAM! text is
36 points.

This is 36
;-O:Iit L/pe.

Trretior Tmioz oLurtoz emingd was typeset
Laincachengrzdia s kedan santvapormmn
text! Readability is integral to the success of these
performative text bites; the average size for BLAM! text is
36 points.

This is 36
"0t o,
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ad when s/he’s reading too fast, or too slow: For example,
i you produce amusic zine that also includes competitor's
zine reviews, and areader/user is spending too much time
salivating over other zines in the Reviews section, auto-
matically throw your own promo (or any other ad of your
choice) up on the screen! Force the reader to view/use your
intriguing, interactive, hypermedia ad for at least thirty
seconds. Provide the reader with a button to automatically
print out subscription cards or informative blurbs if he
wants to. Write a script that will allow a user/reader with a
fax modem to fax in a subscription form on the fly! Or,
simply let her/im see a graphic of a screen from, say, both
BLAM! and Electronic Hollywaed, so that sfhe can
compare the prices and contents of these two E-zines with
the competition. Necro Enema Amalgamated (NEA)
sells four different categories of ad space: plain art, plain
audio, static art with custom soundtrack, and full-scale
hypermedia. The reader is presented with the ads via an
advertising room-—aplace where they can flip throughthe
complete database of interactive and passive ads, and via
narrowcast advertising.

Narrowcasting {argets specific categories of read-
ers. BLAM! is the only hypermedia zine to our
knowledge that currently offers the benefits of narrowcast
advertising. Ads are narrowcast to match the proclivities of
the individual user, confronting her/im automatically at
- 5Y publisher,  various stages throughout a sojourn in the zine matrix,

zonscious and  at junctures chosen specifically for that viewer/user! We
AV M aysthatwere  gocomplish this by requiring the first time user to answer
I - g firms and  an entertaining, animated questionnaire which determines

my large, thick hard disk.

Necro Enema Amalgamated has become quite adeptat  with .=
giving traditional, static text the gift of digital life. We
acquire material that is written and submitted as lain text

and we also contract work that is created origirg ~ ~re==  z: st o T - " lid regarding  her/is age, gender, sexual persuasion, tc.. This informa-
computer. We do not just bring the text "z cvs-= = -z 020 o - o . ofthis liminal tion allows our pre-programmed advertising engine to
work into the digital domain like = *° L i— . ’ 'eWaypeople  determine whether or not a polysexual ten year old female
enliven the text by employing ¢ =0 - -~ 272 : © y.Doitnow,  yser should see an ad for Ziggurat Press or Artforum

graphic and fypographicat = . -

magazine, while she’s gobbling up an episode of “Tom of
soundand motiongre, ... -.7; . .~

performative, stretc -~ - -
imoadome ~ ~ T ¢
CRT: = . ="~ " -
fect -7 oo o -
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interactivepe.. "2~ ~ opefully accentuates :i ?' thlectr.lc A L
the original, 12> . . 3 the source text with- i — o ajazine I ‘
out altering its =~ = -.  ~'0 make an author . r r"* v \ ] . 0 ,
sound better or £,=~ 2 -: - - zuSe we have already t— ~, | '
been convinced of "=~ - : ;=7 = atwewanttodois i ‘ "_‘_7’ ?/‘ issueds, Julp 1933 °
usethedigitalmedic ==z : :-- = BLAM!contributor's ‘({i‘ }’ : .
every lunch-vomiting =_--- -~ = digital brat's solar Lo
. plexus, withaforceuncz:z -2 = 'nk-on-paper publish- f;’f&,
ing, or its hypertext, videz * — - radio analogues. a.”cfé%:%fii;a
LR . , - 5
By ez~ :- : LT oI
pagﬁ {ur': Exbe . PR . . . -,I
suchas hyper S Uatapacly i Ll -
interactive pezz =2 7 - opefully accentuates :P . . '“EIectr.lc ! L
the original,1 z=_ - . . e source text with- iai — . e ajazine } :
out altering its =7 . . 770 make an author \ ‘ A .
sound better or £.2 2 - =~ 2uSe we have already | ; \.‘,‘. ' 0 '
been convinced of "=~ ¢ , - ~t we want to do is W ?/i issue#s, July 1993 4
usethedigital medic =<2 :-z-- = = BLAM!contributor's k4 e .
every lunch-vomiting -_-:- ~. . digital bral's solar I
. plexus, withaforce uncz:z 27 = - ink-on-paper publish-
ing, or its hypertext, videz = — - radio analogues.
This talk of interactivi:, _~- . zital design touches on S
a serious controversy inv: . -2 - 3 nature of hypermedia o
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MORNING STAR FEATURE AREA
ISRALEL - God's Promises & CAristian Responsidilily

( Bosst Not Rgeinst the Branches )

( israel's Right to the Lend - part 1 )

( Israel's Aight to the Land - part 2 )

( Whot Advantage Has the Jew? )

[Comhating Anti-Semitism in the Church)

( Peace Through the Prince of Peace )

( Hebrew - A Language Aeborn )

People Profiles

Part 2 of the Zola Levitt interview with
Jan Willem van der Hoeven, founder of the
International Christian Embassy in Jerusalem.

Book Reviews |

Tar=—

Music Column

©

THE MUSIC OF LUCIFER: STRAINS OF & FALLEN ANGEL

The Bibte gives us precious little information about the music of Lucifer.
@.,‘ The information we have is limited to two notable passages where Satan
is typified by Two kings in the O1d Testament.

The first passage calls Lucifer by name and contains the anly verse in

By Rev. Chris Stenzel
Grand Island, New Yark

(" Return to Table of Contents )

{_continue to Biblical Studies )

(" Return to Table of Contents )

(" Return to Department index )

tCONOMIES OF SCALE
Commercial digital hypermedia can be successfully dis-
Fibuted viatwo forms of media: the floppy disk and the CD-

OM. Before you choose a mode of delivery, take heed:
users are becoming more and more demanding. Simply
hyping your product as a hypermedia extravaganza isn't
enough, as it was one or two years ago. Now viewer/users
want contentas well as flash, and CD-ROM is currently the

aly way to deliver bothata nominal price. ACD-ROM can
hold approximately 600 MB of data (approximately equal
10500 floppy disks). You may not needall of that space, but

ace your product crosses the 10 MB threshold, you will
appreciate having the freedom such a high ceiling affords

i

If you're still debating over whether or notto publishon

CD or floppy, ask yourself this question: do you want your
customer to have to spend 1/2 hour decompressing and
"Jading ten floppy disks after he gets his half-pound
package in the mail? Or, do you want him to be able to rip
the package open, pop in a CD and start a‘wankin’ to your

.2some shit? I'd want ‘em to start a'wankin’l

The price of CD-ROM players is coming down faster

than a manic-depressive on bad cough syrup, and players
are being instalied in new computer models on both sides
.{ the Mac-1BM platform war. Ubiquity is imminent, but
that's not to say it isn't problematic. CDs have a bad
reputation with many developers and consumers because
they are considered to be too slow, too boring and/or too
expensive; but this attitude is reversing itself quickly.
Affordable CD-ROM players that are fast enough to play
full-motion video and deliver high-fidelity audio are now
available. And as content improves, as more and more
creative producers and publishers enter the market, the
product is beginning to drive the market. And, as with any
fechnology-driven commaodity, prices will drop as time
than a manic-depressive on bad cough syrup, and players
are being installed in new computer models on both sides
of the Mac-1BM platform war. Ubsiquity is imminent, but
that's not to say it isn't problematic. CDs have a bad

LJutation with many developers and consumers because
lney are considered to be too slow, too boring and/or too
expensive; but this attitude is reversing itself quickly.
Affordable CD-ROM players that are fast enough to play
full-motion video and deliver high-fidelity audio are now
available. And as content improves, as more and more
creative producers and publishers enter the market, lhe
product is beginning to drive the market. And, as with any
technology-driven commaodity, prices will drop as time
progresses and near-ubiquity and/or a particular hardware
obsolescence approaches.

e T T T R I L T s o T T R = I T T

The floppy is still an acceptable distribution mecha-
nism if your anticipated storage needs are low. You wil/be
extremely limited in terms of the amount of substantial
content you can broadcast. The floppy-based zines in
existence such as Electranic Hollywood and Thunk!
both have their own unique appearancss =< graphic
styles, but they are noticeably lighto lir ,.
Bythetimeyouhaveinjectedall thes~ -~ -
and other miscelaneous resourcss: .
producthypermediaintoyour ™ ¢, - ==z i_
ofroomlefttoinjectthecers . .. -t
originally trying to s~

w

NIV

That's notto sa - - = -7 floppy
publicaticn— , ¢ 7 - JrTrany sells a
seriesefZ ... 2 . .. = Liacintosh. While
thesefl c.-z- - 2z:zpulted the company
ontotrsFz—. - -~ 2327'eshas been well-received

andney -, __ .27 atheir way into the Voyager

catales. =’ 31 ‘ollywoed, which is floppy-based
has @ -z - and enjoys international distribution.
But. - -= EHhasnt had much competition from
CD "~ "z ° of the new digital publications that are
£ ket or are being readied for launch are on
CC-* = 7 ~meansthat consumer expectations will rise
arz = ::-tent/flashratios for all existing E-zines will have
t -2 L3 well in order to stay competitive.

7= floppy can still play an important role in the CD-
RC** world, however. The demo floppy is an excellent tool
‘¢ c-omotion! You need a floppy demo so that potential
tsers who don't have GD-ROM players will see your
productand then feel compelled to go out and buy a player
toaccess the reston CD-ROM. Funny Garbage Studios has
produced a very slick floppy demo of their upcoming CD
publication, Funny Garbage. | strongly recommend the
Funny Garbage Sampleras areference forany fledgling
hypermedia publisher. BLAM! demo floppies are also, of
CC-77"° ~~ismeansthat consumer expectations will rise
tent/ftash ratios for all existing E-zines will have
-2z 23 well in order to stay competitive.
7~z floppy can still play an important role in the CD-
F 2" orld, however. The demo floppy is an excellent tool
- motion! You need a floppy demo so that potential
¢sers who dont have CD-ROM players will see your
productand then feel compelied to go out and buy a player
toaccess the reston CD-ROM. Funny Garbage Studios has
produced a very slick floppy demo of their upcoming CD
publication, Funny Garbage. | strongly recommend the
Funny Garbage Sampleras areference forany fledgling
hypermedia publisher. BLAM! demo floppies are also, of
course, cool and have been distributed at trade shows,
gigs, art openings, porno theaters, the Statue of Liberty,
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packages provide beginning electronic publishers with the
tools necessary to combine sound, motion graphics, text,
hypertext, flat art, and video, simultaneously.

Your vision and editorial agenda will determine your
needs for hardware and software, but the bottomline is, it's
going to costyou. These are my general recommendations
forthe DIY hypermedia publisher. First, if you don't already
have one, buy a Macintosh. Despite all the hype about
< ijum chips, transparent interoperability, MPC stan-
3 .3, the Viper Card, and Windows NT, the IBM is a
crappy platform for developing hypermedia applications.
i've used both! | know! You're better off developing a
product onthe Mac side and later on, exporting itto the IBM
side.

You should have a Mac llci or better with at least 20 MB
of RAM and nothing smaller than a 230 MB hard drive.
Most Macs have the hardware built in to support sound
input. If you don’t want to rely on the condenser mic that
comes with your Mac, purchase a Mac Recorder (around
$100), a small device that plugs in to your ADB port and
allows you to jack in a high quality mic or other sound line.
| use my Mac Recorder to interface my VCR, CD player and
synthesizer for sound projects. A scanner is a necessary
item for the importation of flat art work. For the beginner on
a budget, a handheld black and white or color scanner
should provide you with more than enough creative possi-
bilities. If you pfan on importing video, you should go for
a Movie Movie board (around $300) or a Video Spigot
(around $350). Video boards allow you to capture video
from your camcorder or VCR. These two boards do not
allow for video export, however. For video inand out from
the desktop, | recommend a Radius Videovision board
(around $1,000). Your most important piece of peripheral
hardware is going to be your backup storage device—you
don't want to lose your work! If you are going to be
producing a GD-ROM, buya 500 MB or larger tape backup
item for the importation of ffat art work. Forthe beginner on
a budget, a handheld black and white or color scanner
should provide you with more than enough creative possi-
bilities. If you pfan on importing video, you should go for
a Movie Movie board (around $300) or a Video Spigot
(around $350). Video boards allow you to capture video
from your camcorder or VCR. These two boards do not
altow for video export, however. For video inand out from
the desktop, | recommend a Radius Videovision board
(around $1,000). Your most important piece of peripheral
hardware is going to be your backup storage device—you
don't want to lose your work! If you are going to be
producing a GD-ROM, buya 500 MB or larger tape backup
drive; go for a DAT drive (around $1,000) if you can afford
it. .
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inventory, client lists, efc.

How you pay for all this crap is a matter of personal
preference, of course, but | recommend going into debt. I'm
assuming that the average B reader or zine producer
can't afford all this stuff—at least, not with cash. If you're
a student, take out a student loan! Interest rates on credit
cards are at an ail-time low, so apply today! Keep the banks
strong! You have to be creative. Shop around for used
equipment! Buy from wholesale mail-order outlets. Forma
partnership with a few friends and split the cost. Establish
atax shelter and write it all off! Ifyou have any friends who
work in education, see if they are entitled to educational
discounts on software or hardware through their work-
place. Employ competitive/defensive shopping strategies!
You'll definitely lose money—that's what will make your
product a hypermedia zing! Oh, a special warning: be
emotionally prepared for all of the hardware and software
you purchase to be obsolete within two years (hours?) of
the date of purchase.

WHAT’S OUT THERE?

The world of E-zines is a small yet pretty wonder.
Here's a look-see at a few noteworthy hypermedia
rags.

BLAM!
Necro Enema Amalgamated. P.0. Box 208, Vi :
Station, NY, NY 10014. Internet: BLAM1@MII T _~
PHANTOM.COM. FAX: (212) 979-6052. FOR ™~ :
MACINTOSH. CD-ROM. Black and white. °~ :
Hypercard and 4 MB of available F* " $I°
checks payable to: Necro E: -

inadream, iheard D~ =« zr-10 - -z
to his one-millionth cr =3 = L. .ol .
stuck up inside t - T -
tousSugarDs~~ -~ o7 -
metaphorss= . . - -
the Mt. =. . T - - )
Blam! : : : - :
hyna- . - . .. T

- EY 2. L F
oE ar PI Dehanda Sarah Morris an
¢ more!

HYPERMED!A FEATURES: text, hypertext, sound,
animations, faux-video, and loud farting noises. Navi-
gational interface consists of user-friendly transpar-
ent hot-spots and some iconographic buttons.

TANGO

Tango Communications. 303 Lions Mansion, 2-19-2
Nagazumi Minami Ku, Fukuoka 815 Japan.
COMPUSERVE 74100 3410 FORTHE MACINTOSH

more!
HYPERMEDIA FEATURES: text, hypertext, sound,
animations, faux-video, and loud farting noises. Navi-
gational interface consists of user-friendly transpar-
ent hot-spots and some iconographic buttons.

TANGO
Tango Communications. 303 Lions Mansion, 2-19-2
Nagazumi Minami Ku, Fukuoka 815 Japan.
COMPUSERVE: 74100,3410. FOR THE MACINTOSH.
Requires Hypercard. Available in the Compuserve
Mac Hypertext Forum in the E-mags library.

{f vou fove Japanese pop culture, then this is for

Japanese playground basketball. The editors do pro-
vide optional English translations of their editorial,
and an exegesis by some Japanese artist called
Kiyoyuki Kikutake. There’s a “photo gallery” featuring
a single photo by someone called Hidenori Takei with
accompanying text available in both French and Japa-
nese.

HYPERMEDIA FEATURES: navigational interface
consists of a small color floating palette and various
splash cards with English text overlays. Graphics are
black and white. Text is presented in scrolling fields,
which | despise. Interactivity is limited. Sound.

CHAOS CONTROL

Bob Gourley. 534 Beacon St. #402, Boston, MA
02115. phonrafax 617/572-3701. E-Mail RSGOR
@AOL.COM. F< " the Macintosh. Send $5.

Ablack » ite digizine that focuses on “alter-
native”+ .. _ _ .frelated topics. A plethora of those
hateds .chockfullof well-written, deeply-
inves =i nt reviews, interviews, and
excis "..Juted on a floppy disk and is

g T _ * lorder and by download from
- " terface designleaves alottobe

: 1 decent job at incorporating
3 promo photos of his favorite

of people are trying to produce

ines; Bob might need to try a

_" JRES: Sound, scrolling field
terface consists of boring

il

Box 448, Prince Street
'2.FORTHE MACINTOSH.
~--1 $6 payable to Elec-

: eofthe ‘92 L.A. Riots,

i imHuman Be-inS.F.,
- 4 Also inciudes mini-

and The Disposable

1! : disk which is both

oo . .oducer Jaime
Levysmterfac:: © ~77: -~ - ;EHanentranc-
ing visual experiencs - - " space limita-
tions result in a proc¢ _: | outweighs the
content. Levy’s editoriz z:-: ~post-riot LA s

a savvy treatise against - illegal aliens,
bad motorists, cynical : Jseudo-down-
trodden in general. Olg!, --- "y publi-

cations, Electronic Holl, .

will be available in summ -
HYPERMEDIA FEATURE\- snal interface

consnsts of sllck colorful buttons

.‘"-;-. :_..:: : dlskwhlchlsboth
its greatss: Eali oducer Jaime
Levy'sinterfacsz . 223 ;- : .EHanentranc-
ing visual experiencs __ - . space limita-
tions result in a pro¢ :: | outweighs the
content. Levy’s editoriz _:- " post-riot LAis

s supreme! ERIII

a savvy treatise against - illegal aliens,
bad motorists, cynical ¢r 3 - pseudo-down-
trodden in general. Oté! . “Jppy publi-

cations, Electronic Holl,- -
will be available in summe- -

s sypremet EHIIY

HYPERMEDIA FEATURESR il interface
consists of slick, colorful == -: buttons.
Interactivity is limited to naviga: : . animated
text, animated graphics, color. ~ Lars as art

work.

parodic TV netvrork which provides the viewer withan
on-line programguide and virtual remote. The “shows”
consist of asemi-humorous dig at Ross Perot, a faux-
interactive movie featuring Amy Fisher and Saddam
Hussein, a tired dig at the semiotics of Gen-Xers, a
faux newscast (featuring another dig at grungy Gen-
Xers), and various other satirical takes on our post
literate pop culture.

tHUNK's producers do a good job at combining
hypermedia flash with bountiful content. The driving
metaphor of an interactive post-passive-television
network and the plethora of very tight, slick splash
cards and animations make this cute little anomaly
worth looking into. Considering that the product
comes on only two floppies, it packs guite a wallop!
One BIG complaint: for all its slick graphics and
animation, tHUNK! fails as a delivery mechanism for
text. Tired-looking scrolling fields abound in this
place! This endangers the essence of its otherwise
elegant structure and contradicts the intention of
tHUNK' s driving metaphor.

Future plans for tHUNK! include a version for the
IBM PC, an on-line BBS and a CD-ROM quarterly
publication.

HYPERMEDIA FEATURES: Sound, text, anima-
tion, non-linear navigation. Navigational interface is
composed of color buttons which are both icono-
graphic and textual.

MORNING STAR

A Multimedia Christian Publication. P.0. Box 7759,
Nashua, NH 03060-7755. PHONE: (603) 883-4624.
FAX: 883-0466. Available for DOS, WINDOWS and
MAC on America Online or from the publisher.

| downloaded this zine from the Religion Forum on
America Online. It was worth the 12 minute download
time.

A cornucopia of testimonials, confessions, pretty
poetry, inspirational lyrics, holy recipes, and hard-
core spiritual news fromthe African and (sraelifronts.

Coming up in MORNING STAR Volume 3.3 -
Christians Using “High-Tech” to do the Lord’s work!
As with any Christian publication, there’s plenty of
stuff to make fun of, so get a copy today!

HYPERMEDIA FEATURES: The Mac version is a
Hypercard stack that consists primarily of scrolling
field text. The interface is not very elegant, butit's easy
enough to decipher, as the buttons are all labeled with
text. Artis comprised of tacky office-style clip art. No
sound. No animation. No hypertext.

FUNNY GARBAGE (sampler)

Funny Garbage Studios. 55 La Salle Street, Staten
Island, NY 10303. FAX: (718) 448-9808. Send $3 for
a demo disk and free information to Chris Garbage.
For MACINTOSH Reqmres color monitor.

stuﬁ‘ to make fun of so get a copy today'

HYPERMEDIA FEATURES: The Mac version is a
Hypercard stack that consists primarily of scrolling
field text. The interfaceis not very elegant, butit's easy
enough to decipher, as the buttons are ail labeled with
text. Artis comprised of tacky office-style clip art. No
sound. No animation. No hypertext.

s maanbn

FUNNY GARBAGE (sampler)
Funny Garbage Studios. 55 La Salle Street, Staten
Island, NY 10303. FAX: (718) 448-9808. Send $3 for
a demo disk and free information to Chris Garbage.
For MACINTOSH. Requires color monitor.

Satan meets Bazooka Joe meets Chucky meets
Chuck E. Cheese!! These guys have come up with an
inaenious mechanism for brinaina full-motion 40 X



