
Tots,Tweor-lsTeens

From ABC to OMG seems kke just a hop and a sbip. Otu mirwte

slw'splayingwith aplush toy, the nmt, slu's textingfuriausly.The rel-

atively slwn jounq tnakes it all that mare important to marh her

special moments along the way. One woy to do that is with hi.gh-

quahty fine jewelry that unL last a lifaime.

"Today, kids will spend $ I 00 on a tee-shirt that's a disposable

item, when instead, they could have a treasured heidoom, a won-

derful way to mark a once-in-a-lifetime occasion, such as a con-

ffrmation, bat mitzvah or sweet sixteen blrthday, and create fam-

ily memories," says Paula Peterson, president of Crown Luxury

Consulting, which tracks consumer trends. "lt also teaches chil-

dren values because you're entrusting them with something valu-

able." Jack Gindi, founder, CEO, and partner of FuFoo Fine

Jewelry for Girls and the Disney Precious Jewelry Collections,

remembers what one of his customers once told him:'Tewelry is

a classic gift, unlike a trendy toy that kids may grow tired of and

toss aside."

To help you better understand the modem youth market and

assist in selecting jewelry sure to put a smile on their sweet faces,

we've broken out the youth demographic into three categories:

babies and tots; tweens; and teens. Alsq because most youth jew-

elry is tailored to girlg we've concentrated on girl power.
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Tiends for Babies and Tots

Gindi calls this group, from infancy up to age 6, the "Wee

Girls," for little girls who tend to like turtles and ladybugs and, of

course, all things Disney. Cinderella's coach is popula4, he says, as

is all colorful enamel jewelry and fantasy items. However, this is

the age group when they're starting to accessorize their American

Girl dolls - dressing up Molly, Kit and Kaya with jewelry and,

along the way, ffguring out some of their own jewelry likes and

dislikes.

From DauidYurman's C,abb Kids Colleabn in sterlingsiluer
accented utith I8h gcV: spun, 'itg ruttle and bracebt.

Pricing in{o to go here.,,
We cafl ghoot an image or

drop in a produc{ shot
provided by vendor.
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