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e-marketing campaign for Axiom Foods.
This spring, the same team of students
will execute that marketing plan, develop
ads for Facebook, launch a blog, and
handle promotion using the popular
Google AdWords applica tion.

"We want our students to walk out of
here with hands-on, real-world experi-
ence," says Uttech of the college's social
media marketing program.

Local employers so far are impressed.
"Already, we've seen a great response
from the business community," says
Uttech.

A handful ofMATC graduates have
secured jobs in social media. One graduate
who had previously worked in traditional
marketing accepted a position as social
media manager at his firm. He credited his
MATC certifica-
tion with helping
him land the job.

In less than a
year, the college
has gone from of-
fering one section
of its social media
campaigns course
to five.

Administrators
plan to offer social

45Vo

find a job," says Blide. SCC's Social Media
Manager course focuses on social media
for small businesses.

The field is constantly evolving. And
Blide says few people know how to do the
work. "lt's such a dynamic industry. My
goal is to teach strategies more than actual
annl i ret ions "

Students at Cincinnati State Technical
and Community College in Ohio can en-
roll in an Institute for Social Media (ISM).

In 2010. the college's Workforce Devel-
opment Center formed an advisory coun-
cil of social media professionais, including
experts from blue-chip employers such as
Procter & Gamble, to develop programs.

One of ISM's offerings, Marketing
lor Social Media Certification, requires
students to spend three eight-hour days

learning about
social media and
mobiie marketing.
They then must
pass a final exam be-
fore obtaining their
certification.

Project Manager

Jim ICeemeier sa1's
the program is built
for people who see
social media as an

Percentage increase in
social media jobs from
January to June 2011.

Sourcer Onward Search

media courses in different formats, in-
cluding online and blended (a mixture of
online and in-person) instruction.'lMe're
looking at emerging trends, such as
mobile marlceting," explains Uttech. "lt's a
fascinating area we want to do more in."

Going Viral
MATC isn't the only community college
to delve into social media career training.
In YouTube parlance, social media careers
^-^ 

i l  d^ i^ d . , ; -^ l  "

A successful Social Media Manager
Certification course at Sandhills Com-
munity College (SCC) in North Carolina
prompted instructor David Blide to lobby
for more. Though SCC is a rural college,
Senior Director of Business and Indus-
try Services Alan Duncan says there are
plenty oflocal opportunities for social
media experts, even more so in nearby
Raleigh.

That's the point.'nVe want the certifi-
cate to be something students can use to

important aspect of their career. "It's not
a lunch-and-learn program; there is lots of
rigor," he explains.

ISM also offers Business Development:
Selling 2.0, a two-day course for sales pro-
fessionals, entrepreneurs. and executives.
A third class-a three-hour workshop on
human resources and legal issues-will
begin next year.

At Washtenaw Community College
(WCC) in Michigan, social media-related
classes focus on professional development
and personal enrichment. "We offered a
class on making a personal Facebook page,
but we found that people wanted to learn
how to use social media to promote their
business," says Nancy Howard, program
manager of WCC's Lifelong Learning
division.

'lMe started offering three-hour
workshops that have grown into a basic
certif icate in e-marketing," she says.

The classes cover topics ranging from
search engine optimization to blogging.



Monique James, director of Lifelong
Learning at WCC, says the classes grow
out of what local companies are looking
for and what the instructor wants to
teach. "Offering these classes puts us on
the cutting edge ofthe trend, helping
keep the workforce strong. We're always
looking at technology trends and how
we can help the community by respond-
ing to changing needs."

Don't Go lt Alone
Not every college has the academic
know-how on staff to launch its own
social media training program. When
administrators at Durham Technical
Community College in North Carolina
decided to offer its Social Networlcing
for Business certificate, they turned

to nonprofit online education partner
Learning Resources Network (LERN).

The college recruits students for its
social media programs through its regu-
lar continuing education brochure. Once
the student signs up, he or she is offered
courses online through LERN.

"More than 200 institutions are us-
ing LERN's online courses, and about
half are community colleges," says Bill
Draves, the group's president. More than
25 community colleges offered the social
media class in September. "Social media
certificates and courses are really hot
right now," Draves says.

Through the program, students learn
the differences between traditional and

about technical nuances, such as how to
integrate e-marketing campaigns with
YouTube and other tools. And they study
how online efforts fit into larger busi-
ness marketing and sales plans.

"Community colleges can help people
who are in their 40s or older but still
very much in the peak of their careers
understand the value and validity of
social media and communications strat-
egy," says Julie Coates, vice president of
LERN. "In terms of the need, it's almost
a parallel to teaching software skills to
baby boomers 20 years ago."

Er-r-sN Ur-lrvrer is an education writer
based in Fairfteld. Conn.

social media marketing
They also learn

Community colleges have recently launched new workforce training programs in emerging job fields from nanotechnology to

digital media for aerospace engineers. Check it out: www??Gc.nche.edu/workforcedevelopment.
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. Martin Luther King Jr. Studies

Specialization

Eo.D. (DocroR oF EDUCATIoN)

Curriculum embeds the National
Board's nine new Advanced Leadership
Propositions

Spetializations in:

' Higher Education
. Educational Leadership (Pre-K-I2)

Brief fhce-to-ftce resiclencies in

Ci.ncinnati . Star:t dates in January
and July ' Rolling acceptance

www.myunion.edu/cc
440 East McMil lan Street, Walnut Hi l ls, Cincinnati ,  OH 45206' 513-487-I2I9, 888.828-8575 '  admissions@myunion.edu

Non-proJit, priratt, arrredited b1 the Hgher Learnitg Conmtissiott oJ tfu North Central Association Jor Colleges an,l Srhools (w-wnmhh.org)
LIIULI loes not di*ruililtut. in its pnlties ar ptocluffs nili railJol16 \titls-frdcral non-discrintiilalory rryulatioils.

28 covrMUNlTY coLLEGE JOURNAL December 20rI /Januaty 2012


